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EMAIL MARKETING TEMPLATES



On average, companies see an open rate of about 20%.  

If your average open rate falls well under 20%, it's time to 
reevaluate your subject lines.  

Timing may also be an issue if you're sending the email when 
people aren't checking their message 
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TEMPLATE 1

This headline is 
designed to 

capture attention 
and create 
suspense.

CTA must stand 
out, so we did 

this in a different 
colour.

These 3 ticks 
outlines exactly 

what my 
audience wants.

Big promise to 
my audience. 

Calling out my 
aidience.

Very high open 
rate for an email, 

especially a 
10000+ list.

Using scarcity, 
urgency & an 

irresistible offer 
for the CTA
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We like to 
constantly remind 
our clients of our 

upcoming 
courses to stay 

top of mind.

We like to say 
how full we are 

as a % to create 
scarcity & 
urgency.
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This is the same 
sign off we are 
using now to 

create an anchor 
for our brand.

FINAL NOTES 
Very high open rate, we had a very solid click through rate here in 
terms of the number of people who click on the CTA (call to action and 
took us up on the offer)



Page 6

Headline designed to 
create suspense and 

scarcity and make 
people feel significant/

special to receive it 
which is one of the core 

6 human needs.

Calling out more 
of our target 

audience.

Stating our offer 
in the most 

appealing way so 
they want to do 

it.

TEMPLATE 2

In a genuine way we are 
stating the negative 

consiqences of inaction 
on what we want them 

to do

Stating clearly who our 
target audience is



CONTINUED…
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CTA button must 
stand out.

FINAL NOTES 
In this email I wanted to come up with a headline that people 
would open and then call out mar target audience as clearly as I 
could and use what they are already experiencing as a way to 
naturally pace them into my offer. I Know the truth as well as they 
do these are the times that people need the most help.

Coming across as 
selective about who 

we work with, 
makes something 

appear of high 
value.
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TEMPLATE 3

High open rate 
and I mentioned 
a topic of high 

value to my 
audience.

This whole email is 
based around giving 
my audience great 

value on a topic of high 
importance to them

High open rate

Shares some of my 
routines to create 

greater connection with 
my audience through 

vulnerability.
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The CTA’s are in 
different font and 

bold to get 
attention.

As we get closer 
to an event they 
see this fills up. 
Creates great 

credibility.
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TEMPLATE 4

Personalised it to their 
name and wrote a 1 
line  headline that is 

exactly what my 
audience has as their 

desired situation.

Pictures with 
testimonials look 
way better and 
highlighting in a 
certain colour or 
bold the part you 

want your 
audience to 
notice most.
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Pacing and 
leading where my 
clients are now to 
show we are the 
bridge to get to 
where they want 

to be

CTA action 
phrase in bold 

and red to stand 
out

call to action 
button to stand 

out
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Headline is open 
ended to 

generate curiosity

Im creating 
suspense so they 

keep reading.

Sometimes I break up 
the copy with a CTA 

to get people to book 
without having to 

read the whole email

TEMPLATE 5

Attention grabbing 
question which 

outlines the exact 
tihing they want
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Sharing through a 
metaphor the 

exact problems 
of my target 
audience.

CTA stands 
outing different 
colour and bold.

Stating  the offer 
based on what I 
Know they want
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TEMPLATE 6

Headline designed 
to generate 

curiosity as I know 
this is what my 

audience wants.

Stating the 
problems of my 
target audience

Shared my story 
to create 
relatibility.

Stating this to 
create authority
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Provided a 
screen shot to 
demonstrate 
social proof. 

CTA button 
stands out
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Headline to create 
humour so people 

open it, people engage 
in the things that make 

them laugh

TEMPLATE 7

Included a link to our 
facebook group to get 

more people to join

The title of the offer has 
to be irresistible to your 

audience.

Creating exclusivity to 
the content by saying. It 

came from my Inner 
circle program and 

stating the price people 
pay to learn this.

Big CTA heading 
that stands out.
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Shared a real 
testimonial post 
from a client to 
create trust & 
social proof

Me dressed up in 
pyjamas to get 

attention, create fun and 
humour to get people to 

book a call. That way 
people dont think its. 
A’serious sales call.’
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TEMPLATE 8

Email blast to my 
list with a 

headline that 
creates urgency

Calling out 
specifically my 

audience

CTA button 
stands out

Stating in bold 
that this is for 

them.


